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1. STAFF CONTACT DETAILS 
Course coordinator/lecturer:  Dr Tracey Firth 
Consultation time:    Wednesday 1-3 
Location: Level 3, East Wing, Quadrangle Building, 

Room 3015 
Contact phone:   93853242 
Email:     t.firth@unsw.edu.au 
 
 
Guest lecturer: William O’Toole 
William O’Toole is an international events development specialist. He assists councils, 
cities, regions, countries and companies to grow their events portfolio and write their 
strategies. For five years he advised the Supreme Commission for Tourism in the 
Kingdom of Saudi Arabia on the development of their tourism event program in the 
thirteen provinces. Bill trains and assists the United Nations event organisers in places 
such as Sudan and Uganda and is facilitating the development of the event industry in 
Kenya. He is founding director of the Event Management Competency Standard. From 
Scotland to Johannesburg, he has trained events staff in the application of project and 
risk management to their events. Bill has been involved in events innovation, creation, 
operations, management and strategy in over 30 countries. 
 
 
2. COURSE DETAILS 
 
2.1 Teaching Times and Locations 
A 3-hour workshop will be held on Tuesday 6-9pm in Mech. Engineering 405. Please 
see the workshop timetable for specific information regarding workshop dates and 
times. 
 
2.2 Units of Credit 
This course is a 6 credit point subject. 
 
2.3 Summary of Course 
This course introduces students to a systematic methodology for planning, staging and 
controlling events using the principles, tools and processes of modern project 
management. The use of these tools allows for an efficient, effective and accountable 
event management system regardless of the size or nature of the event. The focus of 
the course is the conceptualisation, staging and evaluation of a charity fundraising 
event. The course also examines the place of a range of tourism events in the tourism 
and broader economy. It explores the types, purpose, importance (i.e. taxonomy) of 
events i.e. meetings, conventions, incentives, exhibitions, sporting, cultural other 
events. It also analyses the impacts of events on the local and wider community and 
economy – economic, environmental social/ cultural and political - and the implications 
of these impacts for sustainable tourism development. 
 
2.4 Course Aims and Relationship to Other Courses 
Event Management and Marketing (TAHM5014) is one of the four specialisation 
elective courses in the MCom Tourism Marketing degree. The prerequisites and co-
requisites for this course are Customer Marketing and Analysis (MARK5800) and 
Marketing Management (MARK5801). The specific aims of the course include: 
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1. To understand the process of managing and marketing events from 
conceptualisation, planning and feasibility analysis to staging the event and 
post event evaluation; 

2. To describe the role and special nature of events and their significance for the 
tourism industry and host community; 

3. To understand the different types of events; 
4. To identify the various stakeholders involved in tourism events; 
5. To identify the potential impacts of events including the economic, social, 

cultural and environmental impacts and the implications of these impacts for 
sustainable tourism development;  

6. To identify the importance of marketing communications for different types of 
events and the importance of sponsorship; 

7. To identify and utilise the tools available to event managers to assist in the 
event planning process; 

8. To develop and implement event management systems and procedures; 
9. To identify the importance of risk management for events. 

 
 
2.5 Student Learning Outcomes 
Upon completion of this course you should be able to: 
 

1. Create documents used to keep an event on track and ensure that the 
operations are carried out as per schedule; 

2. Understand the role of the various event stakeholders; 
3. Create an event vision and mission; 
4. Set the goals and objectives for an event; 
5. Develop the event concept and theme and ensure that they match the goals of 

the event; 
6. Understand and apply the event management process from event planning and 

conceptualisation through to staging the event and post event evaluation; 
7. Formulate  and work within an event budget; 
8. Develop and implement an event marketing and communication strategy; 
9. Identify and manage the human resource needs for an event; 
10. Identify the different types of tourism events and their significance for the 

tourism industry; 
11. Understand the economic, social, cultural and environmental impacts 

associated with different types of events and the implications of these impacts 
for sustainable tourism development; 

12. Develop the skills to effectively and efficiently collaborate in a team environment 
to organise an event; 

13. Have increased confidence and professionalism when presenting to a group 
both in written and oral format; 

 

These learning outcomes are designed to help students to develop various ASB 
graduate attributes including: 
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Graduate Attributes 
 

Course Learning 
Outcomes 

ASB Graduate Attributes 

7 
1. Critical thinking and problem solving 

1,3,4,5,8,12,13 
2. Communication 

13 
3. Teamwork and leadership 

2,10,11 
4. Social, ethical and global perspectives 

1,6,8,9,11 
5. In-depth engagement with relevant disciplinary knowledge 

1,4,5,6,7,8,12,13 
6. Professional skills 

 
 
 
3. LEARNING AND TEACHING ACTIVITIES 
 
3.1 Approach to Learning and Teaching in the Course 
This course will involve a 3-hour weekly workshop. The first 90 minutes of each 
workshop will be dedicated to providing a lecture to present the key concepts and 
theory. The second 90 minutes will be more interactive and will involve students 
undertaking an activity where they will apply the theory to practice.   
 
3.2 Learning Activities and Teaching Strategies 
This course will utilise a lecture, case study and activity/discussion format. It will draw 
upon the experience of both the students and lecturer via discussion relevant to each 
week’s class activity. It is your responsibility to undertake the relevant reading for each 
week’s class so that you may contribute, participate intelligently and thus gain 
maximum value from the course. 
 

 The lectures will primarily summarise and synthesise the key theories and 
concepts. They will also be used to provide real world examples and 
managerial implications of theories, concepts and models. 

 The workshop activities/case study discussion will be used to reinforce the 
theoretical concepts. 

 
4. ASSESSMENT 
 
4.1 Formal Requirements 

In order to pass this course, you must: 
 achieve a composite mark of at least 50;  
 make a satisfactory attempt at all assessment tasks (see below) 

 
 
4.2 Assessment Details 
Learning outcomes will be assessed through the following assessments. 
 
 
 
 



Event Management & Marketing    Page 4 
 

Assessment Task  Weighting Length Due Date 

Charity event 
concept 
justification 

Group 5% 500 words 
In class Week 3 

Charity Event 
proposal 

Group 45% (15% of this 
weighting will be 
based on peer 

evaluation) 

4000 Words 
In class Week 7 

Charity Event 
Staging 

Group 30% (15% of this 
weighting will be 
based on peer 

evaluation) 

TBA Week 10 or 11 

Event Evaluation 
Report 

Individual 20% 1000 words Week 12  

 
4.3 Assessment Format 
 
Major group project – Staging a charity fundraiser event 

This course is structured around a major group project which involves planning and 
staging a charity event to raise money for the nominated charity organisation – The 
Ted Noffs Foundation. In Week 1 of semester, you will be organised into groups of 6 
people and the remaining assessment items for this course are all related to this 
charity event. The overriding aim of the project is for individual groups to raise as much 
money as possible for the charity organisation by planning and staging an event that is 
aligned with the mission and values of the Ted Noffs Foundation. 
 
Overview of the Ted Noffs Foundation 

The Ted Noffs Foundation was founded by the great Australian humanitarian,
Reverend Ted Noffs, in 1970. During his remarkable career of pioneering initiatives for 
young people, Ted Noffs established Sydney’s first 24 hour crisis centre in 1968, set up
the first Drug Referral Centre in Sydney in 1967, co-founded the Aboriginal Affairs 
Foundation in 1962 and was the co-founder of Lifeline in 1963. 

The Ted Noffs Foundation today continues the legacy of Ted Noffs by providing
essential services for young people and their families who are experiencing drug and
alcohol problems and related trauma. Its range of programs for young people, are all 
based on leading research, continually evaluated and government endorsed. Some of 
the services offered by the ted Noffs foundation are outlined here. 

PALM - the Program for Adolescent Life Management - residential programs of up to 
three months for young people with serious alcohol and substance use problems in five
locations in Australia. 

Noffs provides day programs for young people in the early stages of drug or alcohol
experimentation, which comprise individual and group counselling, training and outdoor
activities like abseiling. 

Noffs Schools Program provides counselling and support for young people within their
own school. 
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Noffs provides out-client counselling for individuals and families.  

Noffs runs a variety of support groups and other services for families and carers.  

Noffs runs the Street University, a recently created free educational, artistic and
recreational centre for young people in Liverpool and surrounding areas.  

Noffs is committed to being a source of information and advice to Government and 
care providers. 

Noffs is a leader in researching and evaluating new programs 

Noffs is an advocate for best practice in drug and alcohol provision, prevention and
treatment services.  

The Ted Noffs Foundation’s programs are not band-aid solutions. They are 
comprehensive life management programs, designed to equip youth in need with the
skills to better manage their own lives. In essence – to help them help themselves. 

The Ted Noffs Foundation is a secular organisation, and is not affiliated with any
religious group or organisation.  

A manager from the Ted Noffs Foundation will come to class in Week 2 of semester to
explain the work of this charity organisation in more detail. 

="82"> 
  

 jQuery1307496948168="82"> 
Charity event concept justification – 5% (Due in class Week 3) 
The purpose of this milestone assessment item is to get your group to decide on a 
suitable concept for your charity event. You are to write 500 words about your event 
concept and justification for decision. To be effective, you must think about the 
mission, goals and values of the Ted Noffs Foundation and choose an event that is in 
keeping with this purpose. Be mindful that there many charity organisations these days 
which host events to raise money for their cause, so you need to be creative to make 
your event unique so that it stands out from the crowd and attracts attention and 
attendance. You are not permitted to replicate an event that is already held by the 
charity organisation. You must justify your decision based on the goals of the Ted 
Noffs foundation and also based on your limitations and the restrictions you face (time, 
budget, staffing, expertise) as the event organisers. You should also consider your 
competition, your target audience and the timing of your event. References are not 
required however if you do use the work of others you must include references.  
 

Charity Event Proposal – 45% (Done in your group of 5 or 6)  

(Due in class Week 7) 

You are to write a detailed 4000 word event proposal for the charity event that you will 
stage later in the semester. Your proposal should cover all of the conceptual, 
operational, marketing and management aspects of your event. The aim is to fully 
develop your event concept. You will need to justify every aspect of your event keeping 
in mind the client, the overall aim, mission and goals of your event, the restricted 
timeline and your event budget. Your final event proposal will include the following 
sections; 

 Executive summary 

 Table of Contents 
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 Introduction 

 Event vision / mission statement 

 Event goals/ measurable objectives 

 Event concept  

 Event feasibility  

 Approvals and consultations (This section should describe all relevant 
compliance issues and insurance requirements)  

 Marketing and communications strategy- Target audience, Pricing, promotion 
(event program, website, advertising, PR), (the content, cost and timing of 
these strategies needs to be explained), competitor analysis. 

 Sponsorship and other forms of income (if these are planned sources of 
income for your event they need to be explained - sponsorship, grants, 
donations, merchandising etc). 

 Financial management - you should present more than 3 budget models, based 
on different levels of performance (poor, expected, above expectations) you 
need to justify both income and expenditure. 

o Sources of income (sponsorship, grants, ticket sales, entry fees, 
merchandising, etc) 

o Detailed budget with itemised expenses 

o Pricing plan based on break-even analysis and fixed and variable costs 

o Cash flow analysis 

o Methods for payment of accounts 

o Other relevant control systems (e.g. cash handling) 

o Risk management assessment (In this section you should look at the 
strategic risks, such as the loss of a key sponsor or things that could 
potentially go wrong and impact on the success of your event) This will 
involve identifying the risks; analysing the risks; evaluating the risks; 
treating the risks) 

 Operational planning - In this section you look at the operational and logistical 
challenges of the event and start to provide more detail about the site and 
services required: 

o Site venue maps and plans 

o Logistics and schedules (bump-in and bump-out) 

o Access to services (electricity, water) 

 Transport (access to the venue) (Traffic management, Parking, 
Disability access) 

 Catering (Providers, Facilities, Food safety plans) 

 Waste and environmental management (Toilets, Waste 
management (recycling) 

 Noise (permits, restrictions) 

o Cleaning 
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 Event Staging (Staging covers the performance, entertainment or competition 
aspect of the event and most of the terms are theoretical terms. You should 
consider: 

o Theme 

o Decor 

o Layout/setting 

o Stage 

o Entertainment 

o Special effects, lighting 

o Sound 

o Production schedule 

 Staffing (This section describes your human resources strategy and approach 
to management of a temporary or volunteer workforce. You should include: 

o Organisational charts (pre-event and post-event) 

o Work breakdown and job descriptions 

o Selection and recruitment 

o Rosters 

o Training (including OHS) 

o Volunteer management 

 Safety and security 

o Safety of the event audience 

o Safety and security of performers, VIPs etc 

o Health and safety of the staff 

o Security for premises, equipment, cash etc 

o Emergency access and emergency management 

o First aid 

o Communications 

 Meetings 

 Reporting relationships 

 Emergency reporting 

 Communication methods 

 Spectator management 

o Signage 

o Spectator flow planning 

o Admission control 

o Policies (complaints, lost children etc) 

o Contingency plans (for the following that are relevant) 
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 Weather 

 Electrical supply, lighting 

 Fire 

 Accident 

 Crowd rush 

 Delay or cancellation 

 Bomb or other threat 

 Security incident 

 Event evaluation (The process of measuring the outcomes against the 
objectives) Here you should outline the methods you will use to collect the data 
in order to undertake the event evaluation e.g. 

o Customer surveys 

o Staff post-event meeting 

o Focus groups 

o Statistical summaries 

o Identifying areas for improvement 

 Conclusion 

 Documentation to include in the body of report or the Appendix – 

o Product breakdown structure, work breakdown structure, Gantt chart, 
control documents (budget, risk management sheets, schedules), 
contracts (venue, catering, audiovisual etc), staffing schedule, run 
sheet, logistics plan, venue floor plan, map, marketing communications 
(promotions, advertising, invitations etc), stakeholder list, contact list, 
guest list, sponsorship agreements etc.  

Don’t forget to complete the online peer evaluation process for this assignment 
within 3 days of submitting the assignment! 

 

Charity Event Staging – 30% (To be held sometime in Week 10 or 11) 

In Week 10 or 11 of semester your group will stage a charity event to raise money for 
the charity the Ted Noffs Foundation. The majority of work for this assignment will 
involve planning and organising the event prior to the event date (event proposal). You 
will have creative freedom in choosing the type of event you wish to hold. However you 
must keep in mind that one of the key measures of the success of your event will be 
how much money your event raises for the nominated charity organisation. From Week 
1 your group will need to start planning the following aspects of the event; 

 Event mission and goals 

 Event target audience / invite list (if appropriate for your event) 

 Event concept and theme 

 Event timing (when your event will be held, duration of event) 

 Location / venue for event 

 Marketing for the event / sponsorship / publicity 
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 Event budget / feasibility 

 Identification of key stakeholders 

 Logistics associated with staging the event (power, audiovisual requirements, 
lighting, weather considerations, catering, entertainment, cleaning) (This will be 
dependent on the chosen venue) 

 Financial aspects (cost of staging the event, cost for visitors, fundraising 
money, ticketing) 

 Human resource management issues (staffing, volunteerism) 

 Risk management assessment (identifying things that could go wrong and 
alleviating the risk of these occurring) 

 Competition (from other events on the same day) 

 Potential impacts of the event (economic, social, cultural, environmental) 

Your lecturer will attend and mark your event will be marked according to how well you 
meet your objectives, how much money your event raises for the charity organisation, 
adherence to budget, reaching attendance projections, uniqueness and 
professionalism and consideration of the various staging aspects of events. 

 

Peer assessment and self reflection using WebPA –  
As the majority of assessment in this course is based on group work, a peer 
assessment tool, WebPA will be employed to moderate the final marks of individuals in 
groups. This may result in individual students being awarded higher or lower marks 
than the originally assigned group mark. On two occasions during the semester, all 
students will be required to submit their evaluation of their group members’ contribution 
to the major project through the webPA online software. The peer assessment 
component will comprise (15%) of the available mark for the event proposal and also 
15% for the staging of the event Access details for using webPA will be provided via 
email at a later date. 
 
Criteria designed by the LIC will be used as the basis for student evaluation of the 
quality and contribution of group members. Likert scales and comments may be used 
for you to provide feedback on your group members’ performance. The aims of peer 
based feedback are to discourage free-loading, promote equity and encourage student 
critiquing and reflective learning processes.  
 
Students are required to complete the online peer evaluation process for the event 
proposal and the staging of the event no later than three days after the assignment 
has been submitted. Those who don’t submit peer feedback by the due date will be 
penalised by 10% percent of the group assignment mark. Note that the LIC reserves 
the right to publish (anonymous) feedback so that all group members can reflect and 
benefit from the evaluations of their peers. 
 
Any grievances related to these processes will be entertained, however it should be 
noted that the academics decision will be considered final. 
 
WebPA Support: In the first instance, contact your lecturer via email and they will assist 
or forward to ASB eLearning staff. 
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Event Evaluation report – 20% (To be done individually) (Due in class Week 12) 

Once your group has staged your charity event, each group member is to individually 
write a 1000 word post-event evaluation report focusing on the measurement of the 
event outcomes and providing suggestions of ways to improve the event in the future. 
This report will be written for your client, the Ted Noffs Foundation. The following 
sections should be included in your evaluation report: 

 A brief overview of the event 

 Event goals and objectives  

 A profile of the event attendee  

 An overview of the event outcomes in relation to the event objectives (e.g. 
number of attendees, fundraising dollars, publicity/media coverage etc) 
(Graphs and tables can be used to highlight this information) 

 A SWOT of the event (strengths, weaknesses, opportunities, threats)  

 Recommendations for improving the event 

 What you have learned about events and yourself by undertaking this 
experience 

 Conclusion 

 

PLEASE NOTE: While you may use your group’s event documents such as financial 
information, attendee survey information etc to write this evaluation of your event, this 
report is to be written on your own so it should not look identical to the report written by 
any of your group members! If it is found that event evaluation reports look too similar 
then they will be penalised accordingly. 

 
4.4 Assignment Submission Procedure  

Assignments are to be submitted at the end of class on the due date. Any assignments 
not submitted during class time will be considered late and penalised accordingly at 
10% per day. If an extension is required due to extenuating circumstances the lecturer 
should be notified by email or in writing well before the due date. Similarly if you are 
experiencing problems with your group members for any reason you must approach 
the lecturer early in the assignment process. Any complaints or excuses made on the 
due date of submission will not be considered.  
 
4.5 Late Submission 

Information about late submission of assignments, including penalties, is available on 
the School of Marketing’s website  

http://www2.marketing.unsw.edu.au/nps/servlet/portalservice?GI_ID=System.LoggedOutInherit
ableArea&maxWnd=_Current_Policies 
 
 
5. ACADEMIC HONESTY AND PLAGIARISM 

The University regards plagiarism as a form of academic misconduct, and has very 
strict rules regarding plagiarism. For UNSW’s policies, penalties, and information to 
help you avoid plagiarism see: http://www.lc.unsw.edu.au/plagiarism/index.html as well 
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as the guidelines in the online ELISE tutorial for all new UNSW students: 
http://info.library.unsw.edu.au/skills/tutorials/InfoSkills/index.htm. 

 
Plagiarism is the presentation of the thoughts or work of another as one’s own.*  Examples 
include:  
 direct duplication of the thoughts or work of another, including by copying work, or 

knowingly permitting it to be copied.  This includes copying material, ideas or concepts 
from a book, article, report or other written document (whether published or 
unpublished), composition, artwork, design, drawing, circuitry, computer program or 
software, web site, Internet, other electronic resource, or another person’s assignment 
without appropriate acknowledgement; 

 paraphrasing another person’s work with very minor changes keeping the meaning, 
form and/or progression of ideas of the original; 

 piecing together sections of the work of others into a new whole; 
 presenting an assessment item as independent work when it has been produced in 

whole or part in collusion with other people, for example, another student or a tutor; 
and, 

 claiming credit for a proportion a work contributed to a group assessment item that is 
greater than that actually contributed.†  

 
Submitting an assessment item that has already been submitted for academic credit 
elsewhere may also be considered plagiarism. 
 
The inclusion of the thoughts or work of another with attribution appropriate to the 
academic discipline does not amount to plagiarism. 
 
Students are reminded of their Rights and Responsibilities in respect of plagiarism, as set 
out in the University Undergraduate and Postgraduate Handbooks, and are encouraged to 
seek advice from academic staff whenever necessary to ensure they avoid plagiarism in all 
its forms. 
 
The Learning Centre website is the central University online resource for staff and student 
information on plagiarism and academic honesty.  It can be located at: 
 
www.lc.unsw.edu.au/plagiarism 
 
The Learning Centre also provides substantial educational written materials, workshops, 
and tutorials to aid students, for example, in: 
 
 correct referencing practices; 
 paraphrasing, summarising, essay writing, and time management; 
 appropriate use of, and attribution for, a range of materials including text, images, 

formulae and concepts. 
 
Individual assistance is available on request from The Learning Centre. 
 
Students are also reminded that careful time management is an important part of study 
and one of the identified causes of plagiarism is poor time management.  Students should 
allow sufficient time for research, drafting, and the proper referencing of sources in 
preparing all assessment items. 
 
* Based on that proposed to the University of Newcastle by the St James Ethics Centre.  Used with kind 
permission from the University of Newcastle 
† Adapted with kind permission from the University of Melbourne. 
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6.   COURSE RESOURCES 

 Required textbook:  

o Allen, J., O’Toole, W., Harris, R., McDonnell, I. (2011) Festival and Special 
Event Management Fifth Edition, John Wiley & Sons Australia. 

 Any additional materials required during the semester such as information about 
assignments etc will be provided on Blackboard. It is your responsibility to access 
Blackboard each week to download the lecture slides and to check for any special 
announcements. 

 
7. COURSE EVALUATION AND DEVELOPMENT 
 
Each year feedback is sought from students and other stakeholders about the courses 
offered in the School and continual improvements are made based on this feedback.  
UNSW's Course and Teaching Evaluation and Improvement (CATEI) Process 
(http://www.ltu.unsw.edu.au/ref4-5-1_catei_process.cfm) is one of the ways in which 
student evaluative feedback is gathered. Significant changes to courses and programs 
within the School are communicated to subsequent cohorts of students.  
 
 
8. STUDENT RESPONSIBILITIES AND CONDUCT 
 
Students are expected to be familiar with and adhere to university policies in relation to 
class attendance and general conduct and behaviour, including maintaining a safe, 
respectful environment; and to understand their obligations in relation to workload, 
assessment and keeping informed.  
 
Information and policies on these topics can be found in the ‘A-Z Student Guide’: 
https://my.unsw.edu.au/student/atoz/ABC.html. See, especially, information on 
‘Attendance and Absence’, ‘Academic Misconduct’, ‘Assessment Information’, 
‘Examinations’, ‘Special Consideration’, ‘Student Responsibilities’, ‘Workload’ and 
policies such as ‘Occupational Health and Safety’. 
. 
 
8.1  Workload 
 
It is expected that you will spend at least ten hours per week studying this course. 
This time should be made up of reading, research, working on exercises and 
problems, and attending classes. In periods where you need to complete assignments 
or prepare for examinations, the workload may be greater. 

Over-commitment has been a cause of failure for many students. You should take the 
required workload into account when planning how to balance study with employment 
and other activities.  
 
 
8.2  Attendance 
 
Your regular and punctual attendance at the workshops is expected in this course. 
University regulations indicate that if students attend less than eighty per cent of 
scheduled classes they may be refused final assessment.  
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8.3  Special Consideration and Supplementary Examinations 
 
You must submit all assignments scheduled for this course. You should seek 
assistance early if you suffer illness or misadventure which affects your course 
progress. For advice on UNSW policies and procedures for granting special 
consideration and supplementary exams, see:  
 
‘UNSW Policy and Process for Special Consideration’: 
https://my.unsw.edu.au/student/atoz/SpecialConsideration.html 
 
 
8.4  General Conduct and Behaviour 
 
You are expected to conduct yourself with consideration and respect for the needs of 
your fellow students and teaching staff.  Conduct which unduly disrupts or interferes 
with a class, such as ringing or talking on mobile phones, is not acceptable and 
students may be asked to leave the class. More information on student conduct is 
available at: www.my.unsw.edu.au 
 
 
8.5  Occupational Health and Safety  
 
UNSW Policy requires each person to work safely and responsibly, in order to avoid 
personal injury and to protect the safety of others. For more information, see 
https://my.unsw.edu.au/student/atoz/OccupationalHealth.html. 
 
 
8.6  Keeping Informed 
 
You should take note of all announcements made in lectures, tutorials or on the course 
web site on Blackboard.  From time to time, the University will send important 
announcements to your university e-mail address without providing you with a paper 
copy.  You will be deemed to have received this information. It is also your 
responsibility to keep the University informed of all changes to your contact details. 
 

 
9. ADDITIONAL STUDENT RESOURCES AND SUPPORT  

The University and the ASB provide a wide range of support services for students, 
including: 
 ASB Education Development Unit  (EDU) (www.business.unsw.edu.au/edu) 

Academic writing, study skills and maths support specifically for ASB students. 
Services include workshops, online and printed resources, and individual 
consultations. EDU Office: Room GO7, Ground Floor, ASB Building (opposite 
Student Centre); Ph: 9385 5584; Email: edu@unsw.edu.au 

 Capturing the Student Voice:  An ASB website enabling students to comment on 
any aspect of their learning experience in the ASB. To find out more, go to 
http://tinyurl.com/ASBStudentVoice. 

 UNSW Learning Centre (www.lc.unsw.edu.au ) 
Academic skills support services, including workshops and resources, for all UNSW 
students.  See website for details. 

 Library training and search support services:   http://info.library.unsw.edu.au  
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 UNSW IT Service Desk: Technical support for problems logging in to websites, 
downloading documents etc. Library, Level 2; Ph: 9385 1333. 
 Website:  www.its.unsw.edu.au/support/support_home.html 

 UNSW Counselling Service  (http://www.counselling.unsw.edu.au) 
Free, confidential service for problems of a personal or academic nature; and 
workshops on study issues such as  ‘Coping with Stress’ and ‘Procrastination’.  
Office:  Level 2, Quadrangle East Wing ;  Ph: 9385 5418 

 Student Equity & Disabilities Unit  (http://www.studentequity.unsw.edu.au) 
Advice regarding equity and diversity issues, and support for students who have a 
disability or disadvantage that interferes with their learning.         Office: Ground 
Floor, John Goodsell Building; Ph: 9385 4734  

 
10. COURSE SCHEDULE 
 
Week Date Lecture Topic Workshop Activity Reading
 
1 

 
July 
19 

 
Overview of course 

outline 
 

Lecture 1: 
Introduction to 

Events 
Event tourism 

planning 
 
 

 
Organise groups for major project 

 
Case study: 

Barossa Under the Stars Music Concert 

 
Ch 13 

textbook 

 
 
2 

 
July 
26 

 
Lecture 2: 

Conceptualising the 
Event / Event 

feasibility 
 

 
Presentation by Ted Noffs Foundation 

 
Ch 5 

textbook 
 

 
 
3 

 
 
Aug 
2 

 
Lecture 3:  

Project 
Management for 

events 
Tools and 
techniques 

(William O’Toole 
Guest lecture) 

 

 
 

TBA 

 
 

Ch 6 
textbook 

 
4 

 
Aug 
9 

 
 

Lecture 4:  
Financial 

management and 
events 

(William O’Toole 
guest lecture) 

 
 

TBA 

 
 

Ch  7 
textbook 

 
 
5 
 

 
 
Aug 
16 

 
 

Lecture 5: 
Marketing planning 

for events  

 
Using the concepts in the lecture, you are to develop a 
brief marketing proposal for one of the following 
events: 
 
Moonlight Cinema (Sydney, Melbourne, Adelaide) 
http://wwwmoonlight.com.au/ 

 
 

Ch 9 
textbook 
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OR 
 
 
Parkes Elvis Festival 
http://www.parkeselvisfestival.com.au/transport/country
link-elvis-express.htm 
 

 
 
6 
 
 

 
 
Aug 
23 

 
 

Lecture 7: 
Sponsorship and 

Marketing 
communications for 

events 
 
 

 
View the four advertisements under Week 6 in the 
Appendix. Analyse the differences between the ads 
and decide which one has the most audience appeal in 
terms of: 

 Attraction 
 Development of interest 
 Assistance in decision making 
 Ability to lead to action/ attendance  

 

 
 

Ch 10, 11 
textbook 

 
7 

 
Aug 
30 

 
Lecture 8:  

Human Resource 
Management and 

events 
 

 
Case study of an event volunteer: Read the case study 
under Week 7 in the Appendix and answer the 
following questions. 

1. How could this person’s needs, be better 
catered for? 

2. Are there any strategies for helping to motivate 
this volunteer? 

3. Is a different approach needed for managing 
paid staff and volunteer staff? Explain. 

4. Explain one way which you would energise 
you staff or celebrate success. 

 
 

Ch 8 
textbook 

  
Sept 
6 

 
Midsession break 

 

  

 
8 

 
Sept 
13 

 
Lecture 9:  

Legal issues and 
Risk management 

for events 

Conduct a risk management analysis using the table 
under Week 8 in the Appendix, for one of the following 
events: 

 Outdoor launch of a soft drink product 
 Wedding ceremony on a beach followed by a 

reception at a local RSL club 

 
 

Ch 17, 18 
textbook 

 
 
9 

 
 
Sept 
20 

 
 

Lecture 10:  
Staging Events / 

Logistics 
 
 

 
 

TBA 

 
 
Ch 14, 15 
textbook 

 
 
10 

 
 
Sept 
27 

 
Lecture 11:  

Event shutdown & 
Event evaluation 

 

Read the case study on the Australian University 
Games under Week 10 in the Appendix. 

 Develop a range of objectives for this event 
 Develop a strategy for evaluating the success 

of the event 
 

 
Ch 16 

textbook 

 
11 

 
Oct 
4 

 
Staging of Charity 

Events –  
No Workshop 
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12 

 
Oct 
11 

 
The impacts of 

events and 
sustainable event 

development 
 

Presentation of 
fundraiser cheques 

to Ted Noffs 
Foundation 

 
Before class access the ‘Sustainable Event Alliance’ 
webpage: http://sustainable-event-alliance.org/ and 
familiarise yourself with the type of information 
available on the site. 
 
Next, find an example of an event that is doing things 
in line with the concept of sustainability. Be ready to 
share your example in class. 
 
In class, briefly describe the types of information 
available on the ‘sustainable event alliance’ website 
that might assist an event manager in producing 
events that are more environmentally friendly. 

 
Ch 3, 12 
textbook 
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Appendix 
 
Workshop Activity Week 6 
 
Event print advertisements 
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Workshop Activity Week 7 
 
Case study of an event volunteer 
 
I knew what I had to do. I had to stand at an access gate all day on my own and check 
staff passes. I was prepared for the boredom but I didn’t bring any food or water and I 
wasn’t given a break for 6 hours. I was tired from standing for so long and wet from the 
rain. When the 6 hours was up I just went home as I hadn’t really spoken to any of the 
other staff and I couldn’t find my supervisor anywhere. I certainly wouldn’t volunteer 
again next year. 
 
 
Workshop Activity Week 8 
 
Risk Management plan 
 
Priority Identification: 

Nature of Risk 
Assessment: 
Impact of Risk 

Management 
control 

Management 
contingency 
planning 

     
     
     
     
 
 
Workshop Week 10 
 
Case study: The Australian University Games 
 
The Australian University games brought together tertiary students from all over 
Australia to compete in sixteen team and individual sports at venues across 
Perth.  
Many of Australia’s finest international competitors in track and field, swimming, 
rugby union and soccer are past participants of the Australian University 
Games. 
The Games were conducted over five days in an atmosphere of friendly 
competition, with a strong focus on social activity and interaction. 
Universities compete in regional lead-up competitions to qualify for the 
Australian University Games – 53 universities were represented by more than 
3,500 participants. The Australian University games generated $10.3 million in 
revenue for Western Australia.  
More information can be obtained from 
http://www.eventscorp.com.au/history/index.html 
 
 
 


